
PR
O

D
U

CT
CA

TE
G

O
RI

ES
M

A
IN

 R
IS

KS
PR

O
D

U
CT

S 
A

N
D

 M
A

IN
 R

IS
KS

© SGS Group Management SA – 2020 – All rights reserved - SGS is a registered
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ensure accuracy, SGS makes no warranty as to error, omissions and does not accept
any liability, without limitation, for indirect or consequential loss or damage, or any
loss or damages arising from any use in connection with this document.

For more details contact: consumer.products@sgs.com

RAPEX (Rapid Alert System for 
dangerous non-food products): 
Weekly noti�cations, excluding 
motor vehicle and recreational craft 
noti�cations

SOURCES

EU RECALLS

US RECALLS

RASFF (Rapid Alert System for 
Food and Feed): Food contact 
material recalls noti�ed, excluding 
food packaging

CPSC (Consumer Product Safety 
Commission): Recalls noti�cations 
excluding motor vehicles

HARDLINES: 
QUARTER 4, 2019

PRODUCT RECALL TRENDS FOR THE EU & USA
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TOYS FOOD CONTACT 
MATERIALS 

JUVENILE PRODUCTS 
AND CHILDCARE 
ARTICLES

40 PLASTIC DOLLS

InjuriesChemical (Nickel Migration)Chemical

GRILLS AND 
DRIPPING DISHES

4 CHILDREN’S
HIGH CHAIRS

47%

Choking Injuries

Vs. Q3 Vs. Q3

+23%
Vs. Q3

0%
Vs. Q3

+125%
Vs. Q3

+14%
Vs. Q3

-31%
Vs. Q3

-20%
Vs. Q3

58%51%

Chemical

100%

Chemical

Vs. Q3Vs. Q3

SPORT AND LEISURE FURNITURE

40%

Fall

Fall

50%

Fall

Fall

Cuts

Cuts

526 TOTAL RECALLS     HARDLINES: 334 RECALLS
+23%  Vs. Q3 +18% Vs. Q3

Sport and Leisure, 10

Home Furnishings and Houseware, 9

Furniture, 8

Cosmetics and Personal Care, 7

Juvenile Products and Childcare articles, 6

Machinery, 6

Clothing  and Textile, 4

Other, 4

DIY, Tools and Hardware, 3

Electrical and Electronics/Audio, Video and Household Appliances, 3

Electrical and Electronics/Luminaires, 3

Chemical products, 2

Gas Appliances, 2

Electrical and Electronics/IT and Telecommunications, 1

Premiums and Novelty Items, 1

Toys, 1
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Toys, 195
Clothing  and Textile, 48

Food Contact Materials, 41
Electrical and Electronics/IT and Telecommunications, 35

Cosmetics and Personal Care , 30
Fashion Jewelry, 26

Electrical and Electronics/Luminaires, 21
Electrical and Electronics/Audio, Video and Household Appliances, 19
Other, 19

Chemical products, 18
Juvenile Products and Childcare articles, 14

Personal Protective Equipment (PPE), 11
Stationery and Office Supplies, 10

Sport and Leisure, 8
Footwear, 7
Home Furnishings and Houseware, 6

Bags and Accessories, 6
Machinery, 5

Furniture, 3
Construction Products , 2

Gas Appliances , 1
Premiums and Novelty Items, 1

0 20 40 60 80 100 120 140 160 180 200

Series 1

NUMBER OR RECALLS

PR
O

D
U

CT
 C

A
TE

G
O

RI
ES

TOTAL RECALLS - TOP EU NOTIFYING COUNTRIES

Cyprus

Hungary

Germany

Italy Sweden

Lithuania

66

57

47

40

33

32

70 TOTAL RECALLS     HARDLINES: 51 RECALLS
+4% Vs. Q3 +21% Vs. Q3

HOME FURNISHINGS
AND HOUSEWARE


